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Jeddah 
20th-22nd April 2016

COMING SOON
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Set on the Red Sea, Jeddah is the most 
important city of western Saudi Arabia. A place 
where the mix of different cultures produces a 
high quality of life that looks towards the future. 
It’s here, in this lifestyle destination, where the 
newest Vogue Fashion Experience takes place. 
In collaboration with Rubaiyat.

Three days that focus on 
the work of talented new 
fashion designers, selected 
by an exclusively female 
scouting program. To 
discover and recognise the 
Arab styles of tomorrow
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20th April 2016
• Vogue Fashion Experience Press Conference

• Exhibition of DAH University Students

• Launch celebration at Boulevard with different activities

21st April
• Portfolio review at Rubaiyat Ladies Department Store– Only for Students

• Saudi Fashion Heritage Exhibition retracing the Saudi Traditional Fashion

    heritage at Safiya Binzagr Museum

• Activities at Rubaiyat Department Store: photo exhibitions dedicated 

    to accessories and showcase of 10 emerging local designers

22nd April
• Fashion Lectures by

    Alberta Ferretti - “Creating an enduring style statement”

    Silvia Fendi and Delfina Delettrez - “Multiple generations of women in fashion”

    Stella Jean - “Fashion as a cultural movement”

• Gala Dinner - Vogue Talents Awards Ceremony, Auction, 

    Jewelry Trunk Show, Entertainment.
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An exclusive preview. Here 
are the ten finalists who 
won over the international 
jury of the Saudi Talents 
Scouting initiative
Remember these names: ARWA AL BANAWI, ATULIER, BADAWIAH, 

CHADOR, CHARMALEENA JEWELLERY, DANEH, FYUNKA, HAAL INC., HAI-

FA FAHAD, MASHAEL ALRAJHI. Behind them, behind these 

emerging Saudi Arabian brands, are ten different ways of 

seeing fashion. Strictly feminine. In other words, born 

from creativity by women for women. A way of appreciat-

ing pure forms, intricate work, sophisticated details. In a 

word: femininity. Their inspiration? It’s found in the tradi-

tion of Arab costumes, in the beauty of Middle Eastern 

art, nature and architecture. But the task these designers 

face is not just to stick within the groove of tradition. They 

have to reinvent, renew and reshape it. In order to seek 

out international clients, not just Arab ones, who want 

contemporary clothes, accessories and jewellery. To suit 

any occasion, day or evening. So witness the geometric 

shapes, the patterns, that give a pop take on local arche-

types. The caftans, tunics and loose clothing that are remi-

niscent of an Orientalist vision of a sober, refined and 

timeless elegance. The modernity of a rich minimalism, 

which sparks a healthy conversation with the sophisticated 

shapes of evening wear that was made to impress, but 

without useless excess. The specific novelty of this scouting 

initiative undertaken by Vogue Talents in collaboration 

with Rubaiyat can be found in the dialogue between voices 

that are young, modern and that stylistically strive for affir-

mation beyond the local. It finally brings female Saudi 

Arabian designers into the limelight. So let’s remember 

their names. We’ll be hearing more about them soon...
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“The perfect piece of jewellery now becomes two.” This 
is how the sisters Leena and Hala Mohamed El Kherei-
ji describe the brand they founded in April 2012. While 
Leena is in charge of the design, Hala is the managing 
director. “Our vision is to embrace innovation and 
translate it into attractive timeless jewels. Each crea-
tion is engineered with flexibility, giving clients what 
they desire most: options. Unique to fine jewellery, 
some of our signature pieces actually transform from 
daytime pendants into a pair of earrings.” Charmalee-
na’s designs are made of 18K gold combined with di-
amonds and other precious stones. “We want to cele-
brate the joy of love, freedom, strength and growth. We 
also use Arabic calligraphy because it will never fail to 
charm”. Their collections are aimed at creating a cul-
tural and artistic bridge between the East and the 
West. “In Saudi Arabia there are so many talented 
people that are lacking support and encouragement. 
We’re grateful to Vogue Italia because this competition 
is trying to build a positive design infrastructure. Be-
ing selected will bring along so much international 
experience and exposure. We will learn how to evaluate 
our work according to the highest standards.” 

Samar Nasraldin

ATULIER

Samar Nasraldin grew up in an artistic household sur-
rounded by her mother’s surrealist paintings and callig-
raphy. “She taught me how to observe and create. At the 
age of 13 I already knew I wanted to pursue a career in 
fashion design, so I taught myself sewing and pattern 
making. Then I enrolled into a vocational high school 
where I specialized in fashion and textile graduating in 
2007. Later I studied at the Millennium Institute of 
Technology and Management in my hometown, at Cen-
tral Saint Martins, at the London College of Fashion and 
the International Fashion Academy in Paris.” After hav-
ing worked for brands like Kenzo and Ungaro, in Novem-
ber 2014 she established the contemporary womens-
wear label Atulier in partnership with Ot Kutyr, a Sau-
di-based fashion house that supports upcoming de-
signers. The debut collection was FW 2015-16 and was 
launched in Riyadh in May 2015. SS 2016 was instead 
shown both in New York and in London. In October 2015 
Atulier also made its first appearance in Paris. Regard-
ing the opportunity given by Vogue Italia Samar con-
fesses: “I feel ecstatic and overwhelmed. Yet I am con-
fident that it’s the right exposure at the right time.”

Leena and Hala Mohamed El Khereiji 

CHARMALEENA
JEWELLERY
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“I’m Saudi-Argentine, so from early childhood I was 
exposed to different cultures and to the enrichment 
of travelling,” explains Safiah Alaquil, who has a 
bachelor in psychology. “Fashion and design have 
always been my real passions. I first started making 
jewellery when I was 11 years old, and loved design-
ing ever since. That’s why I decided I wanted to pur-
sue something that combined my love for fashion 
and travelling, along with the opportunity of giving 
back to communities.” Her brand Badawiah was 
launched in 2015 and the proceeds help raise funds 
for children in need. “The idea behind my label is to 
blend different cultures. But also to add a twist to 
tradition: I thought of giving a unique colourful twist 
to abayas and to include ethnic handmade textiles 
from around the world. Women in Saudi Arabia actu-
ally look for a balance between what’s traditional 
and what’s modern, between individual style and 
conservative customs.” Safiah enjoys working on 
each item personally to make sure it’s up to stand-
ards. “I’m fortunate to have something that com-
bines all my passions. And I feel so honoured to be 
considered, let alone be chosen, by Vogue Italia.”

“Haal means cardamom in Arabic. It’s an aroma that 
every Arab relates to. It brings you back home wherever 
you are,” explain Mariam Bin Mahfouz and Nouf Ha-
keem, the two founders of Haal Inc. “We were constant-
ly on the lookout for something subtle, toned down. 
Something more about the shapes, the cuts or even the 
textures. So, with this clear vision, we decided to 
launch our label as an experimental abaya-creating 
project in 2010. We started off the first collection using 
only two black fabrics: one was smooth and the other 
textured.” Today materials play an important role in 
their aesthetic: they employ the best Italian, French 
and Spanish fabrics. “Abayas to us are like a superhe-
ro cape. Ours are wearable, effortless and easy. They 
are not made to conceal, but rather to highlight and 
empower. This means that when women wear our piec-
es, they feel strong. Our customers also appreciate 
quality and have an eye for beauty. They know good 
design when they see it.” Mariam and Nouf, who are 
very flattered to be chosen by Vogue Italia as one of the 
ten finalists, think “every woman should experience 
wearing an abaya at least once. It’s a breathtakingly 
beautiful garment if worn with pride.”

Mariam Bin Mahfouz and Nouf Hakeem

HAAL INC.

Safiah Alaquil

BADAWIAH
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“Chador is for a modern, confident yet elegant wom-
an. It’s classic but not boring,” says Nora Aldamer, 
who started this label in Summer 2013 with no previ-
ous experience nor design background. “I was deter-
mined to make my way through the lack of fashion 
industry in the area. I had to travel to many different 
countries in order to experiment and explore my re-
sources. Getting exposed to the heritage of the Middle 
East spice trade and being positioned between the 
routes that connect the East and the West, I decided to 
take on influences from both regions. That’s how I cre-
ated a product that makes you feel good, at home 
wherever you are.” In her FW 2016-17 she adhered to 
the traditional Middle Eastern designs while using 
modern materials like leather and feather trims. 
“Tweed and heavy wool pieces suits the contemporary 
women’s taste too. As always, I also tried to create at 
least one piece that could appeal to any style, whether 
it’s classic, trendy or eclectic.” Nora is studying at 
Parsons The New School for Design right now and be-
lieves the Vogue Fashion Experience Jeddah will be 
“the beginning of Chador’s international future.”

Nora Aldamer

CHADOR

Alaa Balkhy

FYUNKA

Alaa Balkhy has two passions in life: illustration and 
fashion. Growing up between Montréal and Jeddah, 
the designer’s passion for art developed along with 
her changing surroundings. She eventually returned 
to her roots and moved back to Saudi Arabia where 
she was born. There she gained a bachelor degree in 
graphic design. “As soon as I graduated in 2011 I took 
my illustrations to another level and launched the 
first full collection for my brand Fyunka. Fyunka is an 
Arabic word which means bow and I like to define my 
label as a playful brand that’s all about culture.” In-
spired by Arabic insights, fashion and pop culture, 
Alaa likes to illustrate designer bags, shoes, Oud bot-
tles, veils and clothes. In her pieces she also use witty 
Arabic quotes. “I believe my works could become an 
extension of the young women wearing them, of their 
character and their style. My aim is actually to spread 
happiness through my unique customers.” About be-
ing a finalist at the Vogue Fashion Experience Jeddah 
she says: “It’s a bit overwhelming. I’m so honoured to 
be part of this. And it’s amazing to see new talents in 
Saudi Arabia. I couldn’t be more proud.”
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“To be groundbreaking, you need to break grounds. To 
be a trailblazer, you need to be willing to blaze and 
forge a new trail”. This is Mashael AlRajhi’s philoso-
phy. The designer has been built an atelier where the 
artisan’s value for perfection has found an unlikely 
equilibrium with the artist’s passion to create. “I 
started my eponymous label in my hometown Riyadh 
in 2013. It’s a contemporary luxury brand that mixes 
minimalism and sophistication in order to create ex-
perimental casual design and evening wear.” 
Mashael AlRajhi gives an ode to handcrafted tech-
niques from a novel perspective. Her brand also takes 
pride in its modern outlook while drawing key inspira-
tions from its Saudi heritage. When asked how she 
feels about being selected by Vogue Italia, Mashael 
answers: “I am humbled and grateful. Our time, as 
Saudi designers, is now. The wave for the local fash-
ion community is about to hit its peak and I am priv-
ileged to be riding the current by the helm. I value the 
opportunity Vogue is giving to emerging regional tal-
ents and I’m ready to show what original and innova-
tive mindsets the creators of my generation have.”

In fashion there is no segregation of gender, ethnicity 
or colour. So, through designing I celebrate humanity 
and life,” says Arwa Hussein Al Banawi, who 
launched her label in 2015. The designer was born in 
Jeddah but spent most of her upbringing in Switzer-
land. “I began my adventure in this field by taking up 
short courses at the London College of Fashion while 
pursuing a career in finance. Last year I finally show-
cased my debut collection of ready-to-wear suits and 
separates in Dubai.” Arwa’s inspiration comes from a 
mixture of classic and contemporary ideas, such as 
the iconic Audrey Hepburn, street art, jazz music in 
Miami and the psychoanalysis. “Vogue was my first 
teacher for what regards fashion, design and pho-
tography. I started reading it when I was a little girl 
hoping that one day I could be part of that exciting 
world. Being selected by Vogue Italia is actually a 
dream come true.” Her FW 2016-17 collection speaks 
of roots, heritage and identity. “This is portrayed in 
the fresh take on the traditional bisht or cloak in 
shades of golden brown, in the scarves embellished 
with Arabic calligraphy from the Kaaba, and in the 
blazers with hand embroidery and velvet lapels.”

Mashael AlRajhi

MASHAEL ALRAJHI

Arwa Hussein Al Banawi 

ARWA AL BANAWI
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Haifa Fahad encompasses the world of women’s ex-
tremes. “My brand is a positively powerful expression 
of all the beautiful things, ideas, possibilities, flaws, 
gifts and feelings every kind of woman can experi-
ence. It’s an artistic depiction of contemporary wom-
anhood: I’m actually not afraid of highlighting the 
power of femininity in all its sunning variety,” ex-
plains Haifa Fahad, who started this label in 2011. “I 
resurrect tradition for a rejuvenated woman who has 
redefined herself and proudly displays what she has 
become. Haifa Fahad is about the nascent you, the 
budding you, the essence of you that is rooted deep 
down in your innermost core. It takes on who you are 
and enhances, embellishes hidden aspects. It ele-
vates yourself to new levels of achievement.” The 
Apo-G evening wear collection features the finest 
luxury crepe and silk fabrics. It’s characterised by 
exquisite metallic embroidery and sparkling clear 
crystals too. “I am both honoured and excited to be 
acknowledged and endorsed by a strong entity such 
as Vogue Italia. I truly believe this project will open 
doors not only to me but to all the participants.”

Haifa Fahad

HAIFA FAHAD

Daneh Buahmad

DANEH

Daneh Buahmad’s path was clearly meant to be in 
fashion. “When I was a child I enjoyed clothes and 
created my own original outfits”, recalls the design-
er. However, during her academic years she put aside 
her creativity to study computer science and then 
focus on interactive media. “After working in the IT 
field for several years, my instincts revived my true 
love. So I delved into the fashion world by spending a 
few summers at Central Saint Martins in order to 
gain experience and improve my skills. My main mo-
tivation has always been to design urban casual 
pieces which are comfortable yet edgy, fun and 
trendy”. Her label was established in 2010 and since 
then it has been dedicated to the down-to-earth, 
active and practical woman. “My everyday life is a 
constant source of inspiration: my mother’s long-for-
gotten wardrobe, my surroundings or my holiday es-
capes. In my last collection I mix high-end quality 
with street-wear style. My creations have also 
evolved into more sophisticated and experimental 
cuts, versatile enough for downtown days to uptown 
nights.” For Daneh’s it’s an honour to be chosen by 
Vogue Italia: “It’s a stamp of quality. Any association 
with Vogue is a designer’s dream.” 
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In Jeddah 
the 
futuristic 
buildings 
of the 
metropolis 
meet 
Arab 
cultural 
identity
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Culture, art, health. In these fields, in Jeddah, a handful 

of institutions are leading the way in the development of 

social growth based on the application of both modern 

and traditional principles. Where women are both the 

drivers and the key players of these changes and of re-

search. The DARAT SAFEYA BINZAGR, for example, is much 

more than just a two-storey office-gallery space that un-

ravels the entire artistic body of work of Safeya Binzagr 

from the 1960s to today. Opened officially in 2000 by 

H.R.H Prince AbdulMajeed Bin AbdulAziz AlSaud, to 

honour an important artist in the history of Saudi Arabian 

art, it aims to offer educational programs for artistically 

talented individuals, as well as organise workshops for 

young adults and hold periodic art exhibitions with relat-

ed lectures and publi-

cations, as well as fo-

rums, lectures and 

seminars that bring 

together artists, intel-

lectuals and the gen-

eral public. It is also 

home to a library 

that contains major 

works and important 

art in both English 

and Arabic. The 

heart of the building 

is without a doubt 

the permanent exhi-

bition of works by 

Safeya Binzagr, which 

are closely connected 

to her own life story. The artist was born in Jeddah but 

her family moved to Egypt, and twenty years later, in the 

mid-1960s, she returned to her birthplace driven by a 

yearning to paint the places, colours, costumes and people 

from her past. A past she always regarded with great no-

stalgia, and that her brush was able to magically re-evoke. 

Therefore, in Darat Safeya Binzagr, the Old Jeddah looks 

over the Jeddah of today, as it will look over the Jeddah of 

tomorrow. Safeya’s imposing paintings transport the 

viewer to a time that has long since passed, they meticu-

lously depict life in Harat al-Sham and the 

other neighbouring alleys, inside those cold 

stone houses, and behind those festooned 

wooden windows. The rich paintings of 

Safeya Binzagr are, in fact, a living testimony 

to a heritage that will never fade away. An-

other thing that never fades is the culture, and 

whoever joins one of the four big universities 

in Jeddah knows that well. KING ABDULAZIZ UNI-

VERSITY (KAU) was founded in 1967. Designed 

by the English architect John Elliott, it had 

2,000 faculty and more than 37,000 students in 

2000-2001. Established initially as a private 

university by a group of businessmen led by 

Sheikh Muhammad Abu Bakr Bakhashab 

Pasha and including the writer Hamza Boga-

ry, in 1974 King Abdulaziz University was converted to a 

public university by a resolution of the Council Ministers 

of Saudi Arabia. The motto of EFFAT UNIVERSITY, a leading 

private non-profit institution of higher education for 

women, is “Aspire to achieve”. An important declaration 

for this university that operates under the umbrella of the 

King Faisal Charitable Foundation, and is strengthened 

by the legacy of its founder, Effat Al-Thunayyan, wife of 

the late King Faisal. The history of this university is rela-

tively recent: in 2009 Effat College, founded by the chil-

dren of King Faisal and Iffat Al-Thunayyan, became Effat 

University. Princess Lolowah bint Faisal played a promi-

nent role in its founding, from raising funds, to developing 

the curriculum, to overseeing construction and the hiring 

of faculty and staff. 

The inauguration of 

its three colleges, 

the establishment of 

the Research and 

Consultancy Insti-

tute, and the success 

achieved on the aca-

demic, education and 

social levels, paved 

the way for it to be-

coming a university. 

In 2011, Effat ob-

tained approval for 

its first graduate pro-

gram. Today Sara 

bint Faisal is the chair 

of the board of 

founders and board of trustees, while Lolowah is vice 

chair and general supervisor of the university. DAR AL-HEK-

MA UNIVERSITY is a private, non-profit institution of higher 

education for women. Classes are taught in English. The 

university started in September 1999, with the approval 

of the Saudi Ministry of Higher Education. It received 

university status in January 2014. Students at the college 

are eligible for financial support from the state. The uni-

versity started expanding its facilities in 2003, with finan-

cial support from Mohamed Bin Issa Al Jaber, a Saudi 

Under an initiative by Princess Hessa 
bint Trad Al Shaalan, the National Home 
Health Care Foundation (NHHCF) was 
established to develop and spread 
home health care services to upgrade 
social and health awareness in Saudi 
Arabia. Under HRH Princess Adelah 
bint Abdullah bin Abdulaziz Al Saud, 
the Chairperson, NHHCF constantly 
strives to achieve more growth. NHHCF 
provided 9,506 services in 2015.
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Facing page. King Abdullah University 
of Science and Technology (KAUST). 
Right and below. Traditional costumes 
available at the Darat Safeya Binzagr: the 
gallery features outfits that were worn 
by princesses in the past. Far right. A 
painting by Safeya Binzagr. Middle right. 
The Effat Library and Cultural Museum. 
Bottom right. The National Home Health 
Care Foundation (NHHCF). Following 
page. The Darat Safeya Binzagr Museum.  
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businessman, for whom one of the build-

ings was named. Applications for enrol-

ment in 2003 exceeded the number of 

graduates, a development coinciding 

with the realization that there is high 

unemployment among women in Saudi 

Arabia, estimated to be as high as 98 

percent. In 2002, the first group of grad-

uates was honoured at a ceremony held 

by Crown Prince Abdullah. In 2004, for-

ty-eight students received their diplo-

mas, in the presence of Princess Al-Jawhara bint Ibrahim 

Al-Ibrahim, wife of King Fahd. In 2005, at the third grad-

uation ceremony, seventy-seven women graduated, thir-

ty-three of whom received degrees in Management In-

formation Systems. In 2013, it awarded diplomas to a to-

tal of 222 graduates, the highest in its history. Last but 

not least, KING ABDULLAH UNIVERSITY OF SCIENCE AND TECHNOLO-

GY (KAUST) was founded in 2009 and fo-

cuses exclusively on graduate education 

and research, using English as the offi-

cial language of instruction. It offers 

programs in Biological and Environ-

mental Science and Engineering; Com-

puter, Electrical and Mathematical Sci-

ence and Engineering; and Physical Sci-

ence and Engineering. In 2013 it was 

announced that KAUST had one of 

the fastest growing research and cita-

tion records in the world. This university has the first 

mixed-gender campus in Saudi Arabia. Saudi authori-

ties hope the mixed-gender centre will help modernize 

the Kingdom’s deeply conservative society. The reli-

gious police do not operate on-site. Women are allowed 

to mix freely with men and to drive on campus, and they 

are not required to wear veils in the coeducational classes. 
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A vibrant old city, with a culinary melting pot just waiting 
to be discovered. A corniche from which to admire 
sunsets over the sea. And long beaches where you can 
play, both day and night. Jeddah has lots to offer…

Being the main entry port for the two Holy cities of Mecca 
and Medina, Jeddah has always been a lovely melting pot of 
cultures, which is reflected in its diverse cuisine and is par-
ticularly visible in Jeddah’s old city, Al-Balad. Al-Balad is 
a must-see, and was recently recognised as a Unesco World 
Heritage site for its fascinating architecture that entices visi-
tors. Old Jedda, with its rich heritage, is an open air museum 
for all generations, and tells the story of a beautiful past. 

RESTAURANTS Considered one of the most open cities in the Kingdom, 
Jeddah is a mix of ethnic groups. That is why its cuisine benefits from 
different geographical and cultural influences. Its position on the Red 
Sea also gives it a special characteristic: its gastronomy is in fact full of 
traditional fish and seafood-based recipes. In other words, for foodies 
who seek a unique experience it is a new destination that is well worth 
trying. Here is a list of the can’t-miss places:

Al Aseil Saudi recipes, traditional atmosphere, in the heart of 
the old town (tel. +966 12 606 2349)
Byblos The ideal place to taste modern Lebanese specialties 
(tel. +966 12 669 5894)
Toki Chinese and Asian cuisine, offering a wide variety of tra-
ditional and contemporary dishes (tel. +966 50 466 5658)
Al Nakheel A popular place for Arab cuisine: appetizers, main 
courses, mezze, drinks, and even hookah (tel. +966 12 606 
6644)
Aromi The best Italian in Jeddah, this fine dining concept fea-
tures a replica of the menu at the Hilton in Venice (tel. +966 
12 659 0000)
Zaika A mystical journey through India, from the decor, to the 
music, to the spicy recipes (tel. +966 12 611 1798)
Ginza i Chome A Japanese restaurant set on the 2nd floor of the 
Rosewood, both the view and the food are reason enough to 
come here (tel. +966 12 260 7111)
The Green Island An opulent seafood restaurant located on the 
corniche. The view of the Red Sea makes dinners here even 
more memorable (tel. +966 12 694 1234)
Al Khayam Set in the Hilton Hotel, it offers the finest Persian 
Kebabs, homemade Iranian breads and a wide selection of 
exquisite caviars (tel. +966 12 659 0000)

BATHING FACILITIES The beach holds an important place at the centre 
of Jeddah’s lifestyle. Just like in many other coastal cities, Jeddah’s resi-
dents enjoy a variety of beach and sea-related activities such as diving, 
boating, fishing, various water sports – or simply relaxing on the sand. 
These are the finest bathing facilities.

Indigo Beach Resort (Obhur Rd): An exclusive environment, 
elegant décor and a transparent sea. If you add to that a res-
taurant like the Vana with its fusion cuisine, and the infinity 
pool, you get the new It place on the Jeddah beach scene.
Al Salhia Private beach (Prince Abdullah AlFiasal St., Al Lulu): 
Hidden behind a long white wall, you’ll find a beach with sil-
ver-coloured sand lapped by turquoise water that is perfect 
for snorkeling. The well-equipped facility is a members-only 
club, it is very well known and “in”.

ART GALLERY If the city, with its spontaneous artistic creations along 
the streets of the old town aren’t enough for you, you can go into one of 
its many galleries. They are drawing attention to the numerous different 
aesthetic expressions of artists from the Gulf, and Arab artists in gener-
al. Their work is increasingly mature and more interesting.

Ayyam Gallery (ayyamgallery.com): Their mission? To spread 
their passion for Middle Eastern art throughout the world. 
That is why they also have locations in Dubai, London and 
Beirut. The artists they represent, who are mostly Arab and 
Iranian, tend to favour painting. A few names: Sadik Alfraji, 
Asaad Arabi, Elias Izoli.
Al Alamia Gallery (alalamiagallery.com): This gallery’s focus on 
authentic Islamic art and its frequent courses for people of 
all ages make it an ideal place to admire landscape painting 
or abstract art by artists like Yasser Khattar, Samir Trabulsi, 
Abdullah Hammas and Mahamood Gharbawi.
Athr Gallery (athrart.com): Active since 2009, it represents 
emerging and established artists. One of the country’s most 
famous galleries, thanks to its exhibitions of photography, 
ink drawings, installations and sculptures, it hosts the work 
of Saudi artists like Sara Abdu, Arwa Al Neami and Shadia 
Alem.
Arabian Wings Gallery (arabian-wings.com): with its 1,500 
square-metre exhibition space and 8 metre-high ceilings 
“The Gallery” Art Space, owned by the Arabian Wings Art 
Organization, exhibits works by Damien Hirst, Banksy, Sal-
vador Dalí, Louai Kayyali and Heba Abed.
The Gallery (roiya.org): Part of the Ro’iya Art Consultancy, the 
gallery presents work by the artists and creative professionals 
it represents – like Taha Alsaban and Fatma Emran – in tem-
porary exhibitions. 
Nesma Art Gallery (nesmaart.com): Opened in 2014 and run by 
the Saudi artist Mohammed Al-Ablan, this neutral and min-
imalist space is transformed by giant brightly coloured works 
that cover the gallery’s walls from floor to ceiling.

What to do in Jeddah
NIGHT & DAY. 
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